
BLACK & WHITE RATES (Not tax exempt)
Rate Card Number 34 / Effective January 1, 2017

Prices for other sizes determined by number of column inches used times the appropriate inch rate. To determine the number 
of column inches used, multiply number of columns wide by ad depth in inches. (Example: An ad 3 columns wide by 5 inches 
deep is a 15 inch ad. At a 1X frequency, the price is 15” x $225.00 = $3,375.00). Minimum rateholder for larger space units is 10 
column inches. Multiple units of space in one issue are counted as individual units determining frequency discounts.

COMBINATION RATES
Companies with two or more divisions advertising separately 
may use their combined frequency to determine frequency 
discounts.
COLOR RATES
Based on page or fraction thereof. Space cost is extra.
Standard AAAA colors $1,760
Matched color (PMS/M&M MT.) $2,310
4-color process (per page) $3,000
COVERS
Consult Sales Director. 
INSERTS
Available. Consult Sales Director. 
BLEED
Acceptable in tabloid pages, tabloid and standard page spreads
and standard pages. No extra charge.

SPECIAL POSITIONS
Available. Consult Sales Director. 
SPLIT RUN
Consult Sales Director.
ISSUE AND CLOSING DATES
Issued every other Monday. Closing for orders and materials is 
12 calendar days prior to publication date. Classified closing is 
10 calendar days prior to publication date.
SPECIAL SERVICES
Circulation list, advertisements and article reprints available. 
Consult Sales Director.
CIRCULATION
See Alliance for Audited Media statement.
CONTRACT AND COPY REGULATIONS
Business Publications Contract and Copy Regulations as printed 
in SRDS apply.

Page Size 1X 6X 13X 19X 26X

Tabloid Page (70”) $11,130 $9,870 $9,380 $8,680 $8,470

Standard Page (40”) 7,720 6,960 6,400 6,200 5,920

1/2 Page (35”) 7,385 6,615 6,090 5,810 5,530

1/4 Page (18”) 4,050 3,600 3,384 3,240 3,114

Std. Page Spread (80”) 15,440 13,920 12,800 12,400 11,840

Tab Spread (140”) 22,260 19,740 18,760 17,360 16,940

Fractional Rates

70”  Tabloid Page $159 $141 $134 $124 $121

40”- 69” 193 174 160 155 148

20”- 39” 211 189 174 166 158

2”- 19” 225 200 188 180 173

Live area Tabloid Page (70”)  Live area 1/2 Page (35”)  Live area Standard Page (40”)  Live area 1/4 Page (18”)  
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USW, Michelin
reach tentative
labor pacts 
By Chris Sweeney

Crain News Service

TUSCALOOSA, Ala.—The United
Steelworkers (USW) union has
reached a tentative master agree-
ment with two Michelin North
America Inc./BFGoodrich plants
in the U.S.

A summary of the agreement,
posted on both USW local web-
sites, said it was reached on Aug.
2. USW Local 351 in Tuscaloosa
and Local 715 in Fort Wayne,
Ind., will vote to ratify the agree-
ment in the coming week. Local
351 will vote Aug. 11 and 12
while Local 715 will hold its vote
on Aug. 16 and 17.

If approved, the new pact
would expire on July 27, 2019.

INSIDE

August 15, 2016 $79 per year, $4 per copy

®

See USW, page 21

GOIN’ FOR
THE GOLD
Bridgestone hopes to capitalize
on its Olympic sponsorship
By Chris Sweeney

Crain News Service

NASHVILLE, Tenn.—Going for the
Olympics gold has taken on a special
significance for Bridgestone Corp.

It’s tough to find a seat at the
most exclusive Olympics sponsor-
ship table, but the Tokyo-based tire
maker has one of the 12 chairs for at
least the next eight years.

Now comes the real work.
The company agreed in 2014 to

become part of The Olympic Part-
ners (TOP) program, which gives it
exclusive global sponsorship rights.
The company joins Coca Cola, Mc-
Donald’s, Dow Chemical Co.,
Omega, Panasonic, Visa, Samsung,
General Electric, Proctor & Gam-

ble, Atos and Toyota as
TOP sponsors of the
2016 Olympic Games running through Aug. 21

in Rio de Janeiro.
Bridgestone’s agreement runs

through 2024, spanning three sum-
mer and two winter  Olympic
Games—with the next three events
taking place in the Asian region, in-
cluding Bridgestone’s home city of
Tokyo in 2020.

“Joining the Olympic movement
as one of just 12 global partners pro-
vides an incredible opportunity to
strengthen Bridgestone’s awareness
in markets globally, both where
we’re well known and where we’re
growing, and to connect our brand to
something larger than our businesses
or borders,” T.J. Higgins, president

Team Bridgestone athletes (from left) are Kelley O’Hara, Meb Keflezighi,
Cullen Jones, Khatuna Lorig, Will Groulx and Aly Raisman.

of Bridgestone Americas Tire Operations’ inte-
grated consumer tire group, said in an email inter-
view. 

“The decision to partner with the International
Olympic Committee and the Olympic movement
was also a natural evolution of sport as a business
and marketing platform for many decades.”

Mr. Higgins added that while Bridgestone is a
TOP partner, it does not have global activation
rights until 2017. For the 2016 Olympics, it has
marketing rights in Brazil, South Korea, Japan
and the U.S. The firm also had less time to plan
its Olympic program because it signed two years
into the Brazil cycle.

Being associated with the Olympic movement
generally has its advantages. Kim Skildum-
Reid—founder and director of Power Sponsor-

Higgins See Bridgestone, page 21

Conti launches OTR
business in Americas 
By Bruce Davis

Tire Business staff

FORT MILL, S.C.—Continental Tire the
Americas L.L.C. has initiated sales
of OTR tires in the Americas mar-
kets, marking the return of Conti to
the sector for the first time in a
decade.

The re-entry coincides with the
expiration of a 10-year General-
brand licensing agreement covering
OTR and farm tires with Titan Inter-
national Inc.

Conti is focusing ini-
tially in the Americ-
as—covering the U.S.,
Canada, Mexico, Brazil
and the Andean mar-
kets—on the earth-
mover segment of its
Commercial Specialty
Tires (CST) business
unit.

Conti is planning a
broader, more public
launch of its expanded ContiEarth ra-
dial OTR portfolio at this year’s MIN-

Expo 2016, scheduled
for Sept. 26-28 in Las
Vegas, according to
Fedérico Jiménez,
manager, the Americ-
as for the CST busi-
ness unit, speaking
with Tire Business at
the recent Latin Amer-
ican & Caribbean Tyre
Expo in Panama City,
Panama.

The company said it is planning
to roll out four sizes initially and ex-

pand the portfolio into 2017.
The addition of the OTR segment

will increase the CST unit’s scope
as a supplier of materials-handing
tires, including forklift, airport, port
and container handling segments.

“From a tire dealer’s perspective
Continental is a great partner,” said
Dan Rice, president of Piedmont
Truck Tires, in a statement provided

Jiménez

Sentury reportedly eyeing Ga.,
Tenn. as sites for U.S. factory 
MEMPHIS, Tenn.—Local media in
Georgia and Tennessee are report-
ing that China’s Qingdao Sentury
Tire Co. Ltd. is considering sites in
their states for its proposed U.S. tire
plant.

Sentury, which earlier this year
confirmed its intention to build a
plant in the U.S., declined to com-
ment on the reports in the Jackson
(Tenn.) Sun and Atlanta Business
Chronicle.

The Sun reported that Sentury is
considering the Memphis Regional

Megasite, a 4,100-acre industrial
development zone located 25 miles
northeast of Memphis operated by
the Tennessee Department of Eco-
nomic and Community Develop-
ment (DECD).

The Sun said Chassen Haynes, di-
rector of business development with
the DECD, the state’s Economic
and Community Development of-
fice, told the Memphis Regional
Megasite Authority Board recently

a “foreign ownership” group was
scheduled to visit the site in early
August and that a factory and test
track are under discussion.

Sentury earlier said its plans call
See Sentury, page 21

See Conti, page 21
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MECHANICAL DATA
Printing: Tire Business is printed heat-set web offset on 40lb. Matte stock.
In general, follow recommended Specifications Web Offset Publications (SWOP)
Binding: Saddle Stitched
Publication Trim Size: 10-7/8” x 14-1/2” - (27.62cm x 36.83cm)

ADVERTISING PRODUCTION SPECIFICATIONS
All print advertising should be provided as PDFx1a files. For further instructions on how to prepare 
your digital advertisement and upload to Crain’s Print Ad Portal please visit our website at: 
https://tirebusiness.sendmyad.com/

Color, Images and Fonts: Four-color ads must be converted to CMYK. Two color ads should be pro-
duced using the CMYK mode. All PMS or pre-mixed inks require dedicated print units and will be billed 
at the Matched Color Rate. Please refer to the current rate card for rates. Black and white ads need to 
be converted to grayscale. All images must be embedded. Image manipulation (resizing, color-mode 
changes and rotating) should be done in the application the image was generated with before import-
ing it into a page make-up program. Image resolution should be at a minimum of 300 dpi. Fonts must 
be embedded or converted to outlines and must be Postscript type 1. Reverse lettering in four-color 
advertisements should be spread with dominant color forming shape of letters. Thin lines, serifs, small 
and medium-size lettering should be restricted to one color only. Maximum density in any one area, all 
colors, should not exceed 300%.

Proofs: Advertisements supplied to Crain without an acceptable colors proof will be printed to SWOP 
standards. The printer and/or publisher cannot be held liable for color complaints when files are 
submitted without an acceptable color proof. Preferred proofs are Kodak Approval or another SWOP 
approved proof prepared 5-7% heavier than the file to simulate press gains and ink coverage to our 
web offset press. Color lasers or low quality ink jet prints are not acceptable color guidance.

Inserts: Submit samples of the content to the production department (electronic or hard copy). Also 
include specified paper stock trimmed to size. This ensures that the insert meets mechanical require-
ments and postal regulations.

Print ad shipping instructions
Upload print ad material to:  https://tirebusiness.sendmyad.com/  
Email ad material to: lberesh@crain.com

For more information regarding technical specifications and shipping instructions,  
please contact: Laureen Beresh, production manager, Tire Business
1725 Merriman Rd., Akron, OH 44313
330-865-6179

DISPLAY COLUMN WIDTHS
1 Column 2 Columns 3 Columns 4 Columns 5 Columns
1-7/8”   4”   6-1/16”   8-1/8”   10-1/4”

DISPLAY PAGE DIMENSIONS

Ad Size Bleed Live Trim

Tab Spread 22 x 14-3/4” (55.88cm x 37.47cm) 21-1/4 x 13-1/2” (53.66cm x 34.29cm) 21-3/4 x 14-1/2” (55.24cm x 36.83cm)

Tab Page 11-1/8 x 14-3/4”  (28.26cm x 37.47cm) 10-1/4 x 13-1/2”  (26.04cm x 34.29cm) 10-7/8 x 14-1/2” (27.62cm x 36.83cm)

Std.Pg.Spread 17 x 10-3/4” (43.18cm x 27.31cm) 17 x 10”  (43.18cm x 25.40cm) 17 x 10-1/2” (43.18cm x 26.67cm)

Std. Page 8-3/4 x 10-3/4” (22.17cm x 27.31cm) 8-1/8 x 10”  (20.74cm x 25.40cm) 8-1/2 x 10-1/2” (21.54cm x 26.67cm)

1/2 Page 11-1/8 x 7-3/4”  (28.26cm x 19.69cm) 10-1/4 x 7”  (26.04cm x 17.78cm) 10-7/8 x 7-1/2” (27.62cm x 18.98cm)

1/4 Page  – 6-1/16 “ x 6”  (15.40cm x 15.24cm)  –

Contact
Christine Zernick
sales director
330-865-6108
czernick@crain.com

Dave Anderson
advertising sales representative
330-865-6118
danderson@crain.com

Scott Beech
advertising sales representative
330-865-6184
sbeech@crain.com
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